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BUHRE AVENUE FOODS
3043 BUHRE AVENUE
BRONX, NEW YORK 10461

May 27, 2003

Country of Origin Labcling Program
Agricultural Marketing Service, USDA
Stop 0249, Room 2092-S

1400 Independence Avenue, S.W.
Washington, D.C. 20250-0249

Gentleman:

We have reviewed the Country of origin labeling rules in the federal Register.

The voluntary guidelines as written will provide a framework for a system that will shift
costs and record keeping burdens to Independent Retailers that will have to be reflected
in consumer priccs.

The current COOL requirement would hold retailers accountable for maintaining a
completc and verifiable two-ycar audit trail for covered items at store level. The records
would go as far as having to indicate where an animal was born or the country in which a
produce item was grown. This burden of proof should be the responsibility of producers
and suppliers. They should be certifying the country of origin.

The USDA has drastically underestimated thc cost burden that the record keeping alone
would place on an Indcpendent retailer. AMS (Agricultural Marketing Scrvice)
estimatcd the cost at $628 million per year for rctailers for the first year alone and that
docs not include costs for printing and applying labels and changes to computer systems.

The entirc COOL program is anti-small business. Independent Retailers will face
disproportionately higher compliance costs as compared to our larger compctitors.

Thank You,

A i

Sal Bonavita
President
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LYDIG FOOD CORPORATION
751 LYDIG AVENUE
BRONX, NEW YORK 10462

May 27, 2003

Couniry of Origin Labeling Program
Agricultural Marketing Service, USDA
Stop 0249, Room 2092-S

1400 Independence Avenue, S.W.
Washington, D.C. 20250-0249

Gentleman:
We have reviewed the Country of origin labeling rules in the federal Register.

The voluntary guidclines as written will provide a framework for a system that will shift
costs and record keeping burdens to Independent Retailers that will have to be reflected
in consumer prices.

The current COOL requirement would hold retailcrs accountable for maintaining a
complete and verifiable two-year audit trail for covered items at store level. The records
would go as far as having to indicate where an animal was bom or the country in which a
produce item was grown. This burden of proof should be the responsibility of producers
and suppliers. They should be certifying the country of ongin.

Thc USDA bas drastically underestimated the cost burden that the record keeping alone
would place on an Indcpendent retailer. AMS (Agricultural Marketing Service)
cstimated the cost at $628 million per year for retailers for the first year alone and that
docs not include costs for printing and applying labels and changes to computer systems.

T'hc enh'reICOOL program is anti-small business. Independent Retailers will face
disproportionately higher compliance costs as compared to our larger competitors.

Thank You,

}éé//{ﬁ” il
Sal Bonavita
President
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TREMONT FOOD CORPORATION
2722 EAST TREMONT AVENUE
BRONX, NEW YORK 10461

May 27, 2003

Country of Origin Labeling Program
Agricultural Marketing Service, USDA
Stop 0249, Room 2092-S

1400 Independcnce Avenue, S.W.
Washington, D.C. 20250-0249

Gentleman:
We have reviewed the Country of origin labcling rules in the federal Register.

The voluntary guidelines as written will provide a framework for a system that will shift
costs and record keeping burdens to Independent Retailers that will have to be reflected
in consumer prices.

The current COOL requirement would hold retailers accountable for maintaining a
complete and verifiable two-year audit trail for covered items at store level. The records
would go as far as having to indicate where an animal was born or the country in which a
produce item was grown. This burden of proof should be the responsibility of producers
and suppliers. They should be certifying the country of origin.

The USDA has drastically underestimated the cost burden that the record keeping alone
would place on an Independent retailer. AMS (Agricultural Marketing Scrvicc)
estimated the cost at $628 million per year for retailers for the first year alonc and that
does not include costs for printing and applying labels and changes to computer systems.

The cntire COOL program is anti-small business. Independent Retailers will face
disproportionately higher compliance costs as compared to our larger competitors.

Thank You

Sal Bonavita
President
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BELFIORE FOOD CORPORATION
4171 WHITE PLAINS ROAD
BRONX, NEW YORK 10466

May 27, 2003

Country of Origin Labeling Program
Agricultural Marketing Service, USDA
Stop 0249, Room 2092-S

1400 Independence Avenue, S.W.
Washington, D.C. 20250-0245

Gentleman:
We have reviewed the Country of origin labeling rules in the federal Register.

The voluntary guidelines as written will providc a framework for a system that will shift
costs and record keeping burdens to Independent Retailers that will have to be reflected
in consumer priccs.

The current COOL requirement would hold retailers accountable for maintaining a
complete and verifiablc two-year audit trail for covered items at store level. The records
would go as far as having to indicate where an animal was born or the country in which a
produce item was grown. This burden of proof should be the responsibility of producers
and suppliers. They should be certifying the country of origin.

The USDA has drastically underestimated the cost burden that the record keeping alone
would place on an Independent rctailer. AMS (Agricultural Marketing Scrvice)
cstimated the cost at $628 million per year for retailers for the first year alonc and that
does not include costs for printing and applying labels and changes 10 computer systems.

The entirc COOL program is anti-small business. Independent Retailers will face
disproportionately higher compliance costs as compared to our larger competitors.

Thank You,

Sl it

~ Sal Bonavita
President
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E. 204" FOOD CORPORATION
132 BRONX RIVER ROAD
YONKERS, NEW YORK 10704

May 27, 2003

Country of Origin Labcling Program
Agricultural Marketing Service, USDA
Stop 0249, Room 2092-S

1400 Independence Avenue, S.W.
Washington, D.C. 20250-0249

Gentleman:
We have reviewed the Country of origin labeling rules in the federal Registcr.

The voluntary guidelines as written will provide a framework for a system that will shift
costs and record keeping burdens to Independent Retailers that will have to be reflected
In consumecr prices.

The current COOL rcquircment would hold retailers accountable for maintaining a
complete and verifiable two-year audit trail for covered items at store level. The records
would go as far as having to indicate where an animal was bom or the country in which a
produce item was grown. This burden of proof should be the responsibility of producers
and supplicrs. They should be certifying the country of origin.

The USDA has drastically underestimated the cost burden that the record keeping alone
would place on an Independent retailer. AMS (Agricultural Marketing Service)
cstimated the cost at $628 million pcr year for retailers for the first ycar alone and that
does not include costs for printing and applying labels and changes to computer systems.

The entire COOL program is anti-small business. Independent Retailers will facc
disproportionately higher compliance costs as compared to our larger competitors.

Thank You,

Sal Bonavita
President
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WESTCHESTER AVENUE FOOD CORPORATION
3151 WESTCHESTER AVENUE
BRONX, NEW YORK 10461

May 27, 2003

Country of Origin Labeling Program
Agricultural Marketing Service, USDA
Stop 0249, Room 2092-S

1400 Independence Avenue, S.W.
Washington, D.C. 20250-0249

Gentleman:
We have reviewed the Country of origin labeling rules in the federal Register.

The voluntary guidelincs as written will provide a framework for a system that will shift
costs and record keeping burdens to Independcnt Retailers that will have to be reflected
1n CONsumer prices.

The current COOL rcquirement would hold retailers accountable for maintaining a
complete and verifiable two-year audit trail for covered items at storc level. The records
would go as far as having to indicatc where an animal was bom or the country in which a
produce item was grown. This burden of proof should be the responsibility of produccrs
and suppliers. They should be certifying the country of origin.

The USDA has drastically underestimated the cost burden that the record keeping alone
would place on an Independcnt retailer. AMS (Agricultural Marketing Service)
estimated the cost at $628 million per year for retailers for the first year alone and that
does not include costs for printing and applying labels and changes to computer systems.

The entire COOL program is anti-smal} business. Independent Retailers will face
disproportionatcly higher compliance costs as compared to our larger competitors.

Thank You,
7

Sal Bonavita
President



